Abstract: This article analyses the competition law related to abuse of a dominant market position using strategy of predatory pricing by undertakings in the European
INTRODUCTION
This article analyses the comparative competition law related to abuse of a dominant market position using strategy of predatory pricing by undertakings in the European Union (hereinafter 'EU'). For this purpose, a precise case study of the Valio case has been made. The case might be difficult to grasp, because it tries to find whether or not Valio's price for the wholesalers has been set too low. Thus, it is not a question of the actual price, which is directly reflected in daily life of consumers. In Finland, the final price for consumers precedes by four steps (in this case, with respect to Valio); (i) the price the cooperatives pay to the producer,
(ii) the price Valio pays to its cooperatives, (iii) the price the wholesalers pay to Valio and, (iv) the price the retailers pay their own wholesalers.
The fact that of all these prices, except the producer price and the final consumer price, are closely guarded business secrets, makes external evaluation challenging. As it will be noticed, the Valio case has a unique nature, among other things, due to the lack of clarity on the form of the ownership of Valio, 
ANALYSIS AND DISCUSSION

Predatory Pricing in the European Union
In the European Union, it is more likely that a competition authority would find an undertaking guilty of predatory pricing with too insufficient grounds rather than finding it not guilty. 
113), which is a requirement in the United
States to prove the existence of predatory pricing.
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The ECJ and the Commission have a variety of ways to assess predatory pricing. Regarding revenue, Arla Foods is more than four times bigger than Valio. At the beginning of the year 2013, the FCA was combined with the Finnish Consumer Authority, but the for reasons of clarity only 'FCA' will be used. 
Background of the Valio Case
Abuse of Dominant Position
The competitive situation on the basic milk market had tightened since 2009, bringing a fall in price levels. Arla's aim was to achieve 
Predatory Pricing Against Undertakings Larger Than Oneself
An undertaking in global scale that is significantly larger than a dominant player on the national market is always able to return to that national market due to its larger resources, even if the national operator succeeds to drive off competition in the market.
Antti Aine confirms this and points out at the threat of new entrants to the market as well. 
